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ABSTRACT

Recently, business schools in India have ignored the importance of placement training in mathematical
innovative skills for their students and have notincluded it in their curricular activities. The successful
placement program (campus recruitment program) in any educational field is based on implementation
of effective mathematical innovative skills to theirincumbents. In the present study, the authors applied
random sampling on management students and used regression analyses to examine the relationship
between innovative(compatibility, complexity) and implementation variables(utilization). The result
demonstrates that the two variables are significantly related. This implies that the implementation of
mathematical innovative skills were not successful. It is critically important that innovative, trained and
technically competent mathematically innovative experts should be utilized as resources in the
placement decision making process. Strong commitment from students to embrace mathematical

innovative techniques is essential in attaining the country’s goals for top level placement practice.
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Introduction

“Generally the success of students in any placement
program by different companies depends on how
easily the latest mathematical placement
techniques can be used and how accurate it works”.
Their knowledge must be connected to a variety
of ideas and skills across topic areas in any
placement situations. All the students have to
develop, sharpen and deepen their understanding
of innovative placement techniques, placement
process and to enhance their problem — solving,
reasoning and communication abilities while using
innovative placement technigques in order to solve
compelling problemsin the placement procedure.
For this to occur, rigorous training in placement
techniques must be recognized, taught, and
assessed in a problem-solving environment.

In this paper, a descriptive research study based
on application of mathematical innovative skills is
demonstrated. The author conducted a
mathematical innovative skills for selected business
school students and tried to identify the factors
that would determine the successful and
implementation of mathematical innovative skills
by management students. Through this study,
business schools and placement policy makers in
Indian and foreign companies would be more
efficient in their attempt to explain, predict and
account for factors that impede or facilitate the
implementation of mathematical innovative
placement techniques throughout the country’s
placement environment.
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Review of Literature

Any placement program by educational
institutions as well as companies is viewed as the
prime motivator in the development of any
educational institutes in our country (Srinivas
R.Kandula, 2007). Consequently, the educational
institutes said to embrace the challenges to
produce student community and a work force that
are equipped with the placement knowledge and
skills to utilize and implement them in the
contemporary placement program (Elizabeth.M.
Chrisopher, 2010). The increasing placement
standard of their employees is a major concern
currently faced by most developing countries.
Management research experts note that the
training sophistication have become necessities,
not mere novelties, or for enjoyment but for the
immediate necessities (Dr.B. Janakiram, 2009).

It is, therefore, incumbent on educational
institutions is to provide opportunities for
placement training in innovative placement
techniques so as to avoid students from becoming
inefficient. (Diane Arthur, 2008). In spite of the
challenges posed by placement program its
integration into curricula of third world countries
holds vast potential for their job market (Jim
Barrett, 2010). Placement oriented education in
the educational institutes completed with
activities of placement technology incubatorin the
educational campus would transform the classical
educational institute in to a institute of future
(Udai.Pareek,T.V Rao 2005).



Forward looking, educational institutions focused
on placement for their students with a mission to
provide relevant placement skills, are able to track
the direction of innovative placement progress and
can update their placement programs in order to
meet emerging industrial and business need
(Seema Sanghi, 2007).Innovative placement
techniques may have an impact on major job
marketing problemin performance efficiency (Paul
J.Taylor, 2005).

Need for mathematical innovative skills

Recently, business schools in India have ignored
the importance of placement training for their
studentsin mathematical innovative skillsand have
not paid enough attention to it in almost all
curricular activities. Also, they ignored the critical
input of placement skills, which are ultimately the
key change agents regarding conceptualization
and planning for further massive placement
development. While ideally this radical departure
from liner approach should have had a negative
impact on their placement practices it
nevertheless enjoyed significant success. Thus
placement training in mathematical innovative
skills to the incumbent in any educational
institutions becomes a major problem in today’s
educational world.

Objectives of the Study

e To find out relationships between relative
advantage, compatibility, complexity and the
level implementation.
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e To identify the factors that will determine
successful implementation of mathematical
innovative skills in the contemporary
placement training program.

e To offer suggestion for placement policy
makers for improving mathematical
innovative placement techniques.

Hypotheses of the Study

e Business student’s compatibility of
mathematical innovative skills is directly
related to utilization of mathematical
innovative skillsin any placement program

e Business student’s complexity of
mathematical innovative skills is directly
related to utilization of mathematical

innovative skills in any placement program.
Materials and method

In this study, the aim was to investigate whether
business students have a positive or negative
attitude towards placement training they have
attended recently and their satisfaction with and
utilization of mathematical innovative placement
techniques.

For the present study 105 business students
currently studying in five leading business schools
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across Tamil Nadu State formed the sample. The
authors employed random sampling technique for
the selection process. For this Study the research
tool was adopted from an instrument developed
by Rao (1993). It is specially designed to measure
innovative characteristics (compatibility,
complexity) towards utilization of innovative
process. Simple and Multiple Regression analysis
(SPSS) were used to test whether there are any
significance relationship exists between the
innovative (compatibility, complexity) and
implementation variable (utilization).

Result & Discussion

Students had a positive perception of the relative
advantage of innovative placement techniques
compared to traditional method of placement
practice. They perceived that mathematical
innovative technigques can enable quicker access
to get the job and overcome any administrative
delays. They believed that innovative placement
practices will be worth investing when all business
schools, universities and companies in our country
begin to use placement training in mathematical
innovative placement techniques.

The respondents perceived that placement
training in innovative skill is reliable and accurate
and needs their placement information need. They
also perceived that placement training in
innovative practice is made up for limited time,
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and will eventually become an essential
employment tool.

They were unable to respond satisfactorily to
complexity constructs that dealt with difficulty in
understanding the technical function of innovative
techniques and whether placement training made
simple administrative functions at their placement
work more complicated. They unable to ascertain
whether they need to refer to hand books to
understand technical operation or to determine
whether innovative technigues have enhanced
their work as job seeker..

Test of Hypotheses

Scattered diagram and regression line for the
significance relation between complexity &
utilization is displayed in Fig1.

Multiple Regressions analysis (SPSS) showed that
business student’s compatibility of mathematical
innovative skills is significantly related to utilization
with mathematical innovative skills in any
placement program (Table 1).

Simple Regression analysis showed that business
student’s complexity of mathematical innovative
skills
mathematical innovative skills in any placement
program (Tablel).

is significantly related to utilization with
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Table 1 - Regression analyses

Dimensions Mean error Beta value R-Square value F-value
Compatibility & 0.0112 0.0231 0.2315 0.2347
Utilization
Complexity & 0.2132 0.0023 0.3424 0.1245
Utilization

*Significance at p <0.05 level

Educational institutions and universities could organize workshops/ Seminars on innovative placement
skills for their incumbents. The program of placement education should address issues related to rapid
changesin placement practices, new demands of the work force and the need for selected persons to
be technically competent in innovative technology. Innovative placement practice should be configured
to accomplish specific tasks such as drawing conclusion, creative, innovative and logical thinking.
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Figure 1 - Scattered diagram and regression line showing significance

Relation between complexity & utilization
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Students also must be provided with adequate
opportunities to practice with innovative practices
following their placement training program.
Companies with innovative placement resources
should act in collaborative way towards those
which lack of similar technological advantages in
order to ensure that all students has the
opportunity to learn from successful placement
related situations. The companies should make
guidelines for the effective use of innovative
placement techniques. The placement educators
and students must understand the direction of
innovative placement progress and can update
their innovative placement techniques to meet
emerging industrial need in industries and
companies.

It is critically important that innovative, trained
and technically competent placement experts
should be utilized as resources in the placement
decision making process. Strong commitment from
students to embrace innovative placement
techniques is essential in attaining the country’s
goals for top level placement practice

Conclusion

A cadre of students motivated by potential of
placement training in innovative placement
techniques canignite the interest of other become
users. Active involvement of students whoare users
and non users of innovative placement techniques
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is a practical means of moving the successful
placement practice forward. The shared
involvement and leadership of students as well as
placement policy makers facilitate a ‘buy-in’
element that will guarantee the successful
implementation of innovative placement practices
throughout the educational environment.
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